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Process of Communication

Communication has been defined as the passing of
information, the exchange of ideas, or the process of
establishing a commonness or oneness of thoughts between a
sender and a receiver. These definitions suggest that for
communication to occur, there must be some common
thinking between two parties and information must be passed

from one person to another (or from one group to another).

The Communication process is often very complex.
Success depends on such factors as the nature of the
message, the audience’s interpretation of it, and the

environment in which it is received.

The receiver’s perception of the source and the medium

used to transmit the message may also affect.

The ability to communicate, as do many other factors.
Words, pictures, sounds, and colors may have different
meanings to different audiences and peopole’s perceptions

and interpretations of them vary.
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Marketing Communication
All  Marketing Communication 1is goal directed.
Marketing Communication objectives are to create brand
awareness, deliver information, educate the market and
advance a positive image for the brand or company. The
ultimate goal of the marketing Communication Strategy is to

help sell the product to keep the company in business.

Successful marketing requires managing and coordinating
marketing messages at every contact point the brand or
company has with its target audience. To persuade audiences
most effectively, the company must think about all contact
points. Successful marketing requires that messages at every

contact point work together to persuade consumers.

In general, All marketing communication tries to
persuade the target audience to change an attitude or behavior

or provide information.
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Effects of Mass Communication

A major concern of those interested in Mass
Communication has been to study the effects of Mass

Communication.

The Mass Media have become a major force in society, so

it has been noticed that these media produce powerful effects.

One of the effects of mass Communication seems to be to

direct our attention to certain problems or issues.

This effect is done through the information these media
present. In spite of Information is sometimes thought of as the
cure for many problems, there is undoubtedly some truth in

that idea.

But if information is thought of as a method of reducing
the social inequality gap between the rich and the poor in

society, the cure may not work the way it is expected to.

That is why, most researches nowadays indicate that an
increased flow of information can lead to the widening of a

knowledge gap between the well-off and the not so well-of.
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Non Verbal Communication

The hardest part of cross - cultural communication that it
doesn’t involve words. Non verbal communication, according
to one scholar specializes in the field, contains two thirds of the
total meaning that is exchanged between two people in an
ordinary conversation. He states that this is true for people
from the same culture speaking the same language. Some
specialists call non verbal communication as an elaborate code

that is written no where, known by none and understood by all.
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Power of Culture
Inspite that Culture form the context for global
communication, but it is modern mass media - newspaper,

magazines, radio, television and telephones that link the

world.

It does not take more than few minutes with a foreign
newspaper or news cast, even if we don’t understand the
language to realize that national media systems are as varied

as the cultures in which they’ re found.

Despite the dominance of Anglo-American in all aspects
of global communication, mass media reflects a varity of

social, political and economic systems.
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Personal versus Nonpersonal Channels

There are a number of basic differences between personal
and nonpersonal communications channels. Information
received from personal influence channels is generally more
persuasive than information received via the mass media.
Reasons for the differences are summarized in the following

comparison of advertising versus personal selling:

From the stand point of persuasion, a sales message is far
more flexible, personal, and powerful than an advertisement.
An advertisement is normally prepared by persons having
minimal personal contact with customers. The message is
designed to appeal to a large number of persons. By contrast,
the message in a good sales presentation is not determined in
advance. The salesman has a tremendous store of knowledge
about his product or service and selects appropriate items as
the interview progresses. Thus, the salesman can adapt this to
the thinking and needs of the customer or prospect at the time
of the sales call. Furthermore, as objections arise and are
voiced by the buyer, the salesman can treat the objections in

an appropriate manner. This is not possible in advertising.
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Mass Media & the force of information

As mass media have come to occupy a more central place
in political and social processes there has been an increased
focus on the news, which is for most people the main means
of access to political participation. It is also via the news that
governments, parties and interest groups seek to exercise

power and influence.

This assumes that news is an informative, credible and
effective means of communication television news has been a
particular object of research given the fact that a few national
television channels often dominate as the channels of public
communication. News being presented through Mass Media
is considered a distinctive form of informational

communication.

News Media are not usually regarded as public educators
and the criteria of success or effectiveness applied to the news
informational process are usually limited to two matters: The
degree of audience attention received, and the degree to

which news is understood by its audience.
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Cultures and Subcultures

All of us are part of a cultural fabric that affects our

behavior, including our behavior as consumers.

Culture is the sum of learned beliefs, values, and customs

that regulate the behavior of members of a particular society.
Through our culture, we are taught how to adjust to the
environmental, biological, psychological, and historical parts

of our environment.

Beliefs and values are guides for behavior, and customs
are acceptable ways of behaving. A belief is an opinion that
reflects a person’s particular knowledge and assessment of

something.

Values are general statement that guide behavior and

influence beliefs and attitudes.
A value system helps people choose between alternatives
in everyday life.

Customs are overt modes of behavior that contain
culturally approved ways of behaving in specific situations.

Customs vary among countries, regions, and even families.



0¥ (Ll s Lo 201 {500

S o« o
cultural S
fabric -
sum g oz
beliefs NORVEZO
values =
customs I
members e Lacl
particular e — o
society (oo
taught: past of v. teach o Job ol (las
adjust Sy
environment e
historical b
biological T
psychological ks
guide A
acceptable: v. accept o
opinion sl
reflect S
knowledge a8 20
assessment: v. assess oMy« ey
statement 5,le
specific e — jaasws
situation A 5o

influence Y



@ lealuls Lo 1 {g5Le ot
Lo ol oLy oyl

i b LSl 5 55 gl (Sl el e s e i
oSS LS Sl

ok a3 1y a Iy by olies o aadins Lo g pame L8LaH)1 St

Ll Sl o Ly i o o8 (1 SN Ll D  phasd
R PIE I RPS R | C I (U] P | P OC g 3 P SO PR OE N JON |

Sl LUNT w G| JeE LS a0l ol oy Oladzall s

s sy 3,80 gy Gol ] 58 all LuSiay LT, 5,a0) ey Lo Ly .3 pucdl
g e = LEN

wblEly Wit (S S5 o4l il g Lole Ol le ol s

U Y P | YUKW VL VO S OPERN] B e [ PO [ PN SR P U
sl >

L ) ) i ) ) LM 3l aJ U] ey
oWl Ll S gl

v Lo oy o BT Jodl O Lod i Uil ol SIL kel
RO IR



00 (VLU P SO [ F PN

dn | dakad]|
Order of Presentation
A basic consideration in the design of a persuasive
message is the arguments’ order of presentation. Shoud the
most important message points be placed at the beginning of

the message, in the middle, or at the end ?

Research on learning and memory generally indicates that
items presented first and last are remembered better than

those presented in the middle.

This suggests that a communicator’s strongest arguments
should be presented early or late in the message but never in
the middle.

Presenting the strongest arguments at the beginning of the
message assumes a primacy effects is operating, where by
information presented first is most effective. Putting the
strong points at the end assumes a recency effect, whereby the

last arguments presented are most persuasive.
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At the beginning or
At the end

The continuous debate about whether to place the
strongest selling points at the beginning or the end of the
message depends on several factors. If the target audience is
opposed to the communicator’s position, presenting story
points first can reduce the level of counterarguing. Putting
weak arguments first might lead to a high level of
counterarguing that strong arguments that followed would not
be believed. Strong arguments work best at the beginning of
the message if the audience is not interested in the topic, so

they can arouse interest in the message.

When the target audience is predisposed toward the
communicator’s position or is highly interested in the issue or
product, strong arguments can be saved for the end of the
message. This may result in a more favorable opinion as well

as better retention of the information.

The order of presentation can be critical when a long,

detailed message with many arguments is being prestented.
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Source attractiveness

A source characteristics frequently used by advertisers is
attractiveness, which encompasses similarity, and likability.
Similarity is a supposed resemblance between the source and
the receiver of the message, while familiarity refers to

knowledge of the source through exposure.

Likability is an affection for the source as a result of

physical appearance, behavior, or other personal traits.

Even when these sources are not athletes or movie stars,
consumers often admire their physical appearance talents and

personality.

Source attractiveness leads to persuasion through a
process of identification, whereby the receiver is motivated to
seek some type of relationship with the source and thus

adopts a similar beliefs, attitudes, preferences or behavior.
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Source credibility
Credibility is the extent to which the recipient sees the

source as having relevant knowledge, skill or experience and

trusts the source to give unbiased, objective information.

There are two important dimensions to credibility,

expertise and trustworthiness.

A Communicator seen as knowledgeable (someone with
expertise) i1s more persuasive than one with less expertise. But
the source also has to be trustworthy as being honest, ethical

and believable.

The influence of a knowledgeable source will be lessened
if audience members think he or she is biased or has

underlying personal motives for advocating a position (as

being paid).
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Appeals and Execution Styles
The advertising appeals refer to the approach used to
attract the attention of consumers and to influence their
feelings toward the product, service or cause. An advertising
appeals can also be viewed as “Something that moves people,
speaks to their wants or needs, and satisfy their interest.” The
creative execution style refers to the way a particular appeals
are turned into an advertising message presented to the

consumer.

There are hundreds of different appeals can be used as the
basis for advertising messages. At the broadest level, these
approaches are generally broken into two categories:

informational / rational appeals and emotional appeals.
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New Environment

We live in a rapidly changing environment. The changes

taking place in the media are numerous.

Meanwhile, even with the changes taking plance in the
media environment, the effects of mass communication are
still a major concern of mass communication researchers and

theorists.

Not only can effects due to mass communication be large
or small, but there can be a number of different kinds of
effects to put it in social science language, there are a number
of different dependent variables that can be examined in the

quest for possible effects of mass communication.

Some effects (such as the effects of newspaper reading on
levels of knowledge about political candidates) are probably
intended by communicators. Other effects (such as the effects
of television violence on tendency towards aggressive

behavior) are probably not intended.

In general, communication researchers are interested in

both types of effects - intended and unintended.
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Barriers to Media Development
The social and psychological barriers to media
development are perhaps the most difficult to overcome
because the solution often involve a change in the individual's
attitude and deep - seated beliefs about very important

matters.

The most common of these barriers are illiteracy and

ignorance.

[lliteracy which is expressed in the inability to read and
write limits the individual’s capacity to communicate, but
more importantly, it also limits the ability to learn and grow.
Lack of enlightenment and knowledge of the world

influences attitudes and beliefs, often in a negative manner.

Literacy opens up the world to the individual and drives

the desire for more and better communication content.

Enlightened and literate individual is much more likely to
make demands for the media that will force him to a higher

level of development.
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Public Relations

Public Relations involves working with public opinion.

On the one hand, PR. Professionals attempt to influence
public opinion in a way that is positive to the organization. In
short, the public relations effort was designed to restore
favorable public opionon on the other hand, it is also the
function of the PR. department to gather information for top

management as it relates to management decisions.

As well, Public relatios is concerned with communication.
Most people are interested in what an organization is doing to
meet their concerns and interests. It is the function of the
public relations professional to explain the orgnaization’s
actions to various publics involved with the organization.
Public Relations communication is two-way communication.
The PR professionals also pay close attention to the thoughts

and feelings of the organization’s publics.

In general, public relations is a management function. It is

designed to help a company set its goals and adapt to a
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Publicity

A

To many marketers, publicity and public relations are

synonymous. Publicity is really a subset of the public relations

effort.

But there are several major differences. First, publicity is

typically a short-term strategy, while public relations is

concerted program extending over a period of time. second,

public relations is designed to provide positive information

about the firm and is usually controlled by the firm. Publicity

on the other hand is not always positive and is not always

under the control of, or paid for by the organization.
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Creativity in Advertising

What is creativity in Advertising ? This is a question that

concerns a lot of people who are interested in Advertising.

Sometimes Advertising is called to be “The work of

creativity”.

Meanwhile Perspectives on what constitutes creativity in

advertising differ. At one extreme are those who argue that
advertising is creative only if it sells the product. An
Advertising message’s or campaign’s impact on sales counts

more than whether it is innovative or wins awards.

At the other end, are those who judge the creativity of an
ad. in terms of its artistic value and originality. They contend
creative ads. can break through the competitive clutter, grab

the consumer’s attention and have some impact.
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Public Relation Researches

Researches in the field of public relation research are

conducted to do three things:
1. Describe a process, situation or phenomenon.

2. Explain why something is happening, what is causes

are, and what effect it will have.

3. Predict what probably will happen if we do or don’t

take action.

Most research in public relatios is either theoretical or
applied. Applied research solves practical problems and it can
be either strategic or evaluative. Both strategic and evaluative

research are designed to answer specific practical questions.

As for theoretical research, it aids understanding of a
public relation process and helps build theories in public
relations work about why people communicate, how public

opinion is formed and how a public is created.
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The Role of Mass Media

(Ll s Lo 201 {500

The primary role of mass media is to report what is going

on as honestly and as accurately as possible, to inform the

public and help them plan their lives effectively. Information

about weather, traffic, theater schedules, sports, cultural

events, elections and religious services help educate the public

Persons who have completed their formal education have no

other regular source of information about the world. In

addition, mass media try to persuade as well as inform. But

they can not easily change deeply rooted.
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Functions of the Mass Media

Mass media perform several functions: they inform,
educate, persuade, entertain and stimulate the economy.
Media also set our agendas and help structure our lives
meaning that they schedule what we talk about and what we
think about. Media help socialize us. Through them we
supplement what we have learned about behavior and values
in direct encounters with other people. They teach us norms
and values. Most of audiences are much happier with media
than they would be without them. We spend money and hours

on and with mass media. They will remain our companions.

Moreover, Mass Media today is considered to be the
fourth estate in any contry. That is, it doesn’t only inform, but

form public opinion, change attitudes.
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Electronic Media

Although technological achievements had taken place by
the end of the nineteenth century, electronic media were not
developed as public media until 1920s, when radio was
established and television spread rapidly after World War 11.
Television, of course, recombines the visual and the aural, the
eye and the ear. As a new medium, it again created new
orientations to both time and space. Electronic media are
extremely time bound, according to the precise and regular
scheduling of programs, whereas the reading of a book is
totally flexible in terms of time; e.g. one can read a book at
any time he wants. Television proved to have an impact on
division of work and leisure, and reinforced patterns of family
life, gender interests, and subcultural tastes. On the other hand,
electronic media consumed huge amounts of programming,

continually demanding new cultural production.
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Dynamics of Persuasion

Message structure and appeals may affect its persuasive
impact. Every communicator makes decisions concerning how
to structure the message and what appeals to use. This leads to
questions such as should the conclusion drawing be explicit or
implicit and how arguments should be ordered and should the
message include one side or two sides, the opposing and the

supporting argument.

Research findings suggest using explicit conclusion to
focus attention on important points, for unfamiliar issues and
less educated audience. Two-sided messages, meaning presenting
the opposition arguments as well as the supporting ones seem
to be objective but they may lead the receiver to be cautious.
They are better for receivers with high intelligence, or who
may confront any opposing ideas in the long run. But one
should be very careful in using them because presenting both
sides may weaken the message since they can kill each other.
The appropriate strategy depends on audience characteristics

and the message topic.
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Fear Appeal Usage

As regard to using fear appeal for changing opinions and
behaviors, research concludes that fear is an uncomfortable
drive state, which can motivate the individual to do something
in order to minimize or remove it. Thus a person in fear will
be more likely to accept to message’s recommendations as a
way of reducing fear than a person who is not so aroused. But
fear may make the individual avoid the message and become

hostile towards the source.

Caution goes along with high or low fear. High fear
appeals can be more effective when receivers have low
chronic anxiety or when recommendations are specific, clear,
and easy to follow. Another decision to be made is whether to
use rational or emotional appeals. It is suggested to utilize the
latter since they present facts, which are more valid.
Meanwhile emotional appeals, despite their short lasting,
effect can be effective with less educated audience. They
emphasize the desirable consequences of buying the
advertised product such as increase in social desirability of

self-esteem.
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Advertisers

Advertisers seek out target audiences who use or are
likely to buy their products. Advertising research seeks to
specify the characteristics of the target audience; to identify
the basic media units that reach the target audience. most
efficiently, and to develop ads. that persuade the target
audience to purchase the product being marketed. It is
estimated that Western audiences see or hear more than 1500
ads. everyday, and as consumers they have created
psychological mechanisms that filter out. those advertising
communications. that are of no value to them and have
become increasingly aware of products for which they have
an immediate need. That is why advertisers must ensure that
their ads. reach more of the right people and are better

communication than those of the competition.
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Mass communication theory is changing - and probably

needs to change even more - to keep up with the changes in

the media. Among the noticeable changes are the following:

1.

There 1s a greater emphasis on uses of mass
communication than there used to be. The important role
of audience activity has become even cheerer with the

moves to newer forms media.

2. There is a shift to cognitive science or information processing

approaches. This involves at least three aspects:

a. A shift in independent variables from the variables of

persuasion (for instance, source credibility) to concepts
such as discourse (the nature of language used) and
framing (how an event is packaged and presented in

the media).

. A change in dependent variables from attitudes (pro

and con evaluations of an object) to cognitions (knowledge

or beliefs about an object).

. A shift in emphasis from change as a result of

communication (for instance, changes in attitude or
behavior) to restructuring (including changes in our
schemas or models of an event, or the social

construction of reality).
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One result of the changes in technology is that it is no

longer possible to think of television as a uniform or

monolithic system, transmitting essentially the same message

to everyone. This realization has consequences for a number

of theories of mass communication that assume to some

extent a uniform television message, or a uniform media

message.

theory
probably
keep up
emphasis
role
activity
forms
variables
independent
shift

event
cognitive
persuasion

for instance

credibility
discourse
frame
evaluations
uniform
monolithic
realization
consequences
schemas
model
assume

to some extent
restructuring

structure

LS sl

d..“JL.\,AA

> 50

sl

T — >
s~

P

e > |

re g5 5,
o



\.

\ (VLU P SO [ F PN

S o,

Theory is the ultimate goal of science. Theories are
general statements that summarize our understandings of the
way the world works. In the field of mass communication,
much of our theory in the past has been implicit. People have
relied on folklore. traditional wisdom, and “common sense”
to guide much of the practice of mass communication.
Sometimes these assumptions are never even stated or written
down anywhere. Other times they take the forms or
oversimplified aphorisms or maxims. Many of these
assumptions would benefit from being tested through
research. The result might be that the maxims are confirmed,
disconfirmed, or confirmed only partially (with in certain
limits). In any of these cases, the media practitioner will have

a firmer ground for taking action.

In developing theory, we are often trying to explain
something that is difficult to understand, Basically, the goal of
theory is to formulate statements or propositions that will
have some explanatory power. These theoretical statements

can take various forms:

1. An if-then statement. For example: “If a young person
watches a great deal of violent television, then he or she

will commit aggressive acts”.

In the study of communication, there are not many

propositions that hold so absolutely that they can be
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stated an if-then statements. A more common form of

statement is the is more likely to statement.

2. An is more likely to statement. For example: “A person
who watches violent television is more likely to behave

aggressively than a person who watches nonviolent

television”.
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The field of advertising is in a state of transition,
primarily because of the large changes taking place in the
media environment. Traditional mass media advertising
aimed at large anonymous audiences may be a dying

communication form.

If people begin to scan information networks with
information agents or, as they are sometimes called,
(knowledge robots), advertising may have to find a different

role for itself.

A shift is already under way from mass media advertising
to database marketing, in which potential purchasers are
identified through information in databases and then targeted

with direct advertising appeals.

Some writers have suggested that marketing in the 21st
century will be centered on interactive multimedia, and that
advertising departments must find a new mission of

transferring information on the information highway.

The new area of integrated Marketing Communications
can be seen as a reaction to the changes in the communication

field and an attempt to define a field broader than advertising.
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The two major schools of thought concerning the effects
of advertising on the economy are the market power school
and market competition school. According to the market
power school, advertising is a persuasive communication tool
used by marketers to distract consumers’ attention from the
price of the product. In contrast, the market competition shool
sees advertising as a source of information that increases

consumers’ price sensitivity and stimulates competition.

Actually, little is known about the true nature of
advertising in the economy. Charles Sandage, an advertising
professor, provides a different perspective. He sees the
economic role of advertising as “helping society to achieve
abundance by informing and persuading members of society
with respect to products, services, and ideas”. In addition, he
argues that advertising assists in the development of judgment

on the part of consumers in their purchase practices”.
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Advertising also has a number of social roles. It informs us
about new and improved products and teaches us how to use
these innovations. It helps us compare products and features
and make informed consumer decisions. It mirrors fashion and

design trends and contributes to our aesthetic sense.

Advertising tends to flourish in societies that enjoy some
level of economic abundance, that is, in which supply exceeds
demand. It is at this point that advertising moves from being a
simple informational service (telling consumers where they
can find the product) to being a message designated to create a

demand for a particular brand.

The question is: Does advertising follow trends or does it
lead them? At what point does advertising cross the line
between reflecting social values and creating social values?
Critics argue that advertising has repeatedly crossed this line
and has evolved into an instrument of social control. Although
these concerns are not new, the increasing power of
advertising, both in terms of money (we spend more annually
educating consumers than we spend educating our children)
and in terms of communication dominance (the mass media
can no longer survive without advertising support), has made

these concerns more prominent than ever.

Can advertising manipulate people? Some critics argue
that advertising has the power to dictate how people behave.

They believe that, even if an individual cannot control our
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behavior, the cumulative effects of nonstop television, radio,

print, and outdoor ads. can be overwhelming.

Although certain groups of people, such as young

children, the less educated, and the elderly, might be more

susceptible to certain kinds of advertising, it is hard to

conclude that a particular ad. or series of ads. caused, tricked,

or coerced anyone into making a particular buying decision.

There is no solid evidence for the manipulative power of

advertising because so many other factors contribute to the

choices we make. Although advertising does attempt to

persuade, most people are aware that advertisers are biased in

favor of their own products and learn how to handle

persuasive advertising in their daily lives.
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Public relations is a distinctive management function
which helps establish and maintain mutual lines of
communications understanding, acceptance, and cooperation
between an organization and its publics; involves the
management of problems of issues; helps management keep
informed on and responsive to public opinion; defines and
emphasizes the responsibitly of management to serve the
public interest; helps management keep abreast of and
effectively utilize change, serving as an early warning system
to help anticipate trends; and uses research and sound and

ethical communication techniques as its principal tools.

In 1980, two definitions about the nature of public

Relations were offered as follows:

Public relations helps an organization and its publics adapt

mutually to each other.

Public relations is an organization’s efforts to win the

cooperation of groups of people.
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For years, public relations professionals have debated the
standards of measuring public relations’ effectiveness. In 1997,
the Institute for Public Relations Research and Education
offered seven guiding principles in setting standards for public

relations research.

* Establishing clear program objectives are desired

outcomes, tied directly to business goals.

» Differentiating between measuring public relations
“outputs” generally short-term and surface (e.g. amount
of press coverage received or exposure of a particular
message), and measuring public relations “outcomes”,
usually farther-reaching and carrying greater impact (e.g.

changing awareness, attitudes, and even behavior).

* Measuring media content as a first step in the public
relations evaluation process, such a measure is limited,
in that it can’t discern whether a target audience actually

saw a message or responded to it.

* Understanding that no one technique can expect to
evaluate public relations effectiveness. Rather, this
requires a combination to techniques, from media
analysis to cyberspace analysis, from focus groups to

polls and surveys.

* Being wary of attempts to compare public relations

effectiveness with advertising effectiveness.
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Television 1s an audiovisuals medium - that is, it uses
both sight and sound - and an effective television commercial
fuses the audio and visual elements. One of the strengths of
television is its ability to reinforce verbal messages with

visuals or visual messages with verbal.

However, television is predominately a visual medium.
The Coors campaign uses scenes of people playing warm

weather sports such as volleyball and frisbee.

The point of audio-visual fusion is that words and
pictures must work together or else commercials will show
one thing and say something else. Researchers have found
that people have trouble listening and watching at the same

time unless the audio and visual message are technical.

Various elements work together to create the visual
impact of television commercials. Audiovisuals elements do
not stand alone. They must be put into the right setting and
surrounded by appropriate props. The right talent must be
chosen, and appropriate lighting and pacing are critical, along

with other elements.
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One of the changes the new technologies are bringing

about is that the very definition of mass communication is

coming into question.

The definition of mass communication used to be fairly
clear Mass communication could be defined by three

characteristics:

1. It is directed toward relatively large, heterogeneous, and

anonymous audiences.

2. Messages are transmitted publicly, often timed to reach
most audience members simultaneously, and are transient in

character.

3. The communicator tends to be, or to operate within, a

comoplex organization that may involve great expense.

One possibility is that the new media, whatever they are,
will take their place beside the old media which may not go
away. A common pattern in the past has been that new
communicaion technologies have not budged out old
technologies completely but have caused the old technologies
to take on new roles. For instance, television did not eliminate
radio but led to new types of radio programming, including

talk shows and specialized music formats.

Whatever form mass communication takes, it will
contiune to fulfill a wvital role in our lives. Mass

communication provides the eyes and ears of society. It
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provides the means by which society makes up its mind and
the collective voice by which society comes to know itself. It

is a major source for the transmission of society’s values.
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How do people make sense of the words and images key
get in messages? Scientific research on perception and

information processing can help us answer this question.

Mass communicators want audiences to pay attention to
their messages, learn the contents of the messages, and make
appropriate changes in attitudes or beliefs or make desired
behavioral responses, Perceptual theory tells us that the
process of interpreting messages is complex and that these

communicator goals may be difficult to achieve.

Perception has been defined as the process by which we
interpret sensory data. Sensory data come to us through out
our five senses. Research has identified two types of

influences on our perception: structural and functional.

Structural influences on perception come from the
physical aspects of the stimuli to which we are being exposed -
for instance, the closer together a series of dots, the more they
are seen as forming a line. Functional influences are the
Psychological factors that influence perception, and therefore,

introduce some subjectivity into the process.

Selective perception is the term applied to the tendency for
people’s perception to be influenced by wants, needs,
attitudes, and other psychological factors. Selective perception
plays an important role in communication of any sort,
Selective perception means that different people can react to

the same message in very different ways. No communicator
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can assume that a message will have the intended meaning for
all receivers or even that it will have the same meaning for all
receivers. This complicates our models of mass communiation.
Perhaps mass communication is not just a matter of hitting a
target with an arrow, as some models suggest. The message
can reach the receiver (hit the target and still fail to accomplish

its purpose because it is subject to the interpretation of the

receiver.
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Recently, we’ve been hearing a term called “Media
Development” in which most communication researchers are
discussing. In addition, these researchers are so much
concerned with what they call barriers to Media Development
and say that countries should do something to face these

barriers.

Before we should do something to overcome these
barriers, we should first know what is meant by “Media
Development”. To understand well this term it is necessary to

define what is meant by each word seperately.

Media can be defined as the means of communication. By
this, it includes the technology for sending and receiving
messages and the organizations for gathering, processing and

transmitting news and information to a mass audience.

Development may be defined as increasing the quantity
and improving the quality of the available means or media of
communication. Development is an improvement in the
availability and diversity of news and other information to

meet the needs of the audience.
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Everyone is in favor of freedom of the press. The problem

is a back of agreement on what it is and who has it.

Maybe the problem will be less if we can agree on a

precise definition to the “Freedom of the Press”.

Freedom of the Press can be defined as it is the right to
speak, broadcast or publish without prior restraint by or
permission of the government, but with limited legal

accountability after publication for violations of law.
Freedom of Press also encompass legal guarantees of:

I- Reasonable access to information about government,

businesses and people.
2- aright of reply or correction.
3- a limited right of access to the media.

4- Some special protections for journalists.
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Perception can be described as “how we see the world
around us”. Two individuals may be subject to the same
stimuli the same apparent conditions, but how each person
recognizes them, selects them, organizes them, and interprets
them is a highly individual process based on each person’s

own needs, values, and expectations.

Perception is defined as the process by which an
individual selects, organizes, and interprets stimuli into a
meaningful and coherent picture of the world. A stimulus is
any unit of input to any of the senses. Examples of stimuli
(i.e., sensory input) include products, packages, brand names,
advertisements, and commercials. Sensory receptors are the
human organs (i.e., the eyes, ears, nose, mouth, and skin) that
receive sensory inputs. Their sensory functions are to see,
hear, smell, taste, and feel. All of these funcations are called
into play either singly or in combination in the evaluation and

use of most consumer products.

The study of perception is largely the study of what we
subconsciously add to or subtract from raw sensory inputs to

produce our own private picture of the world.
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A reference group is any person or group that serves as a
point of comparison (or reference) for an individual in
forming either general or specific values, attitudes, or
behavior. From a marketing perspective, reference groups are
groups that serve as frames of reference for individuals in
their purchase or consumption decisions. The usefulness of
this concepts is enhanced by the fact that it places no
restrictions on group size or membership, nor does it require
that consumers identify with a tangible group (i.e. the group
can be symbolic: owners of successful small businesses,
leading corporate chief executive officers, rock stars, or golf

celebrities).

Reference groups that influence general or broadly
defined values or behavior are called normative reference
groups. An example of a child’s normative reference group is
the immediate family, which is likely to play an important
role in molding the child’s general consumer values and
behavior (e.g., which foods to select for good nutrition,
appropriate ways to dress for specific occasions, how and

where to shop, or what constitutes “good” value).

Reference groups that serve as benchmarks for specific or
narrowly defined attitudes or behavior are called comparative
reference groups. A comparative reference group might be a
neighbouring family whose lifestyle appears to be admirable

and worthy.
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Since learning theorists do not agree on how learning
takes place, it is difficult to come up with a generally
acceptable definition of learning. From a marketing
perspective, however, consumer learning can be thought
of as the process by which individuals acquire the
purchase and consumption knowledge and experience
that they apply to future related behavior. Several points

in this definition are worth noting.

First consumer learning is a process; that is, it
continually evolves and changes as a result of newly
acquired knowledge (which may be gained from reading,
from discussions, from observation, from thinking) or
from actual experience. Both newly acquired knowledge
and experience serve as feedback to individual and provide
the basis for future behavior in similar situations. The
definition makes clear that learning results from acquired
knowledge and/or experience. This qualification distinguishes
learning from instinctive behavior, such as sucking in
infants.

The role of experience in learning does not mean that
all learning is deliberately sought. Much learning is
intentional—that is, it is acquired as the result of a careful
search for information. However, a great deal of learning
is also incidental, acquired by accident or without much
effort.
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The term learning encompasses the total range of

learning, from simple, almost reflexive responses to the

learning of abstract concepts and complex problem

solving. Most learning theorists recognize the existence of

different types of learning and explain the differences

through the use of distinctive models of learning.

Despite their different viewpoints, learning theorists in

general agree that in order for learning to occur. certain

basic elements must be present. The elements included in

most learning theories are motivation cues, response, and

reinforcement.

theorists
take place

to come up
acceptable
aquire

worth noting
evolves
observation
feed back
abstract

distinguishes

NP
ol

J e

S Goes

JRERe]

d-’*ﬁl‘@)
G~ e

qualification
instinctive
infants
deliberately
sought
intentional
incidental
encompasses
complex

cucs

LS| uabu
R GA -
KDY

SRS

g2 A by
Shes Sy
Sk

L,».” b}nﬁb
e

AN

[RVED



VYV L boalal s Lo 1 550

Each time we file a new perception in our minds, it's a
learning process. Learning is a relatively permanent
change in thought process or behavior that occurs as a
result of reinforced experience. Like perception, learning
work off the mental files and at the same time contributes
to them. Learning produces our habits and skills It also
contributes to the development of interests, attitudes,
beliefs, preferences, prejudices, emotions, and standards of
conduct—all of which affect our perceptual screens and

our eventual purchase decisions.

Learning and persuasion are closely linked. Persuasion
occurs when the change in belief, attitude, or behavioral
intention is caused by promotion communication (such as
advertising or personal selling). Naturally, advertisers are

very interested in persuasion and how it takes place.
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Brand loyalty is the consumer's conscious or
unconscious decision, expressed through intention or
behavior, to repurchase a brand continually. It occurs
because the consumer perceives that the brand offers the
right product features, image, quality, or relationship at
the right price.

In the quest for brand loyalty, advertisers have three
aims related to habits:

1. Breaking' habits. Get consumers to unlearn an existing
purchase habit and try something new. Advertisers
frequently offer incentives to lure customers away
from old brands or stores. Or they may use
comparative advertising to demonstrate their product's

superiority.

2. Acquiring habits. Teach consumers to repurchase their
brand or repatronize their establishment. To get you
started, Columbia House advertises free CDs when
you sign up, tied to a contract to purchase more later
on.

3. Reinforcing habits. Remind current customers of the
value of their original purchase and encourage them
to continue purchasing. Many magazines, for
example, offer special renewal rates to their regular
subscribers.
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Developing brand loyalty is much more difficult
today due to consumers’ increased sophistication and to
the legions of habit-breaking, demarketing activities of
competitive advertisers. 30 Only recently have advertisers
come to realize that their years of habit-breaking
activities have undermined their own habit-building
objectives. In the quest for instant results, they shifted
much of their advertising budgets to sales promotions
(deals, coupons, price cuts). But advertising, unlike sales
promotion, is an integral part of what makes a brand
stable. It's advertising that reinforces brand loyalty and

maintains market share.
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Motivation refers to the underlying forces (or motives)
that contribute to our purchasing actions. These motives
stem from the conscious or unconscious goal of satisfying
our needs and wants. Needs are the basic, often instinctive.
human forces that motivate us to do something. Wants are

"needs" that we learn during our lifetime.

Motivation cannot be observed directly. When we see
people eat, we assume they are hungry, but we may be
wrong. People eat for a variety of reasons besides hunger:
they want to be sociable, it's time to eat, or maybe they're
bored.

People are usually motivated by the benefit of
satisfying some combination or needs, which may be
conscious or unconscious, functional or psychological.
Motivation research offers some insights into the
underlying reasons for unexpected consumer behavior.
The reasons (motives) some people stop shopping at
Lucky Supermarket and switch to Vons may be that the
Vons market is closer to home. it has a wider selection of
fresh produce, and (most likely) they see other people like
themselves shopping at Vons. Any or all of these factors
might make a shopper switch even if prices are lower at
Lucky.
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Since marketing is typically a company's only source
of income, the marketing plan may well be its most

important document.

The marketing plan assembles all the pertinent facts
about the organization the markets it serves, and its
products, services, customers, Competition, and so
on. It forces all departments—product development,
production, selling, advertising, credit. transportation—to
focus on the customer. Finally, it sets goals and
objectives for specified periods of time and lays out the

precise strategies and tactics to achieve them.

The written marketing plan must reflect the goals of
top management and be consistent with the company’s
mission and capabilities. Depending on its scope, the plan
may be long and complex or, in the case of a small firm
or a single product line, very brief. Formal marketing
plans are typically reviewed and revised clearly, but
planning is not a one-time event; it's a continuous process
that includes research, formulation. Implementation.

evaluation, review, and reformulation.
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Some consumer behaviorists distinguish between
so—called rational motives and emotional (or
nonrational) motives. They use the term rationality in the
traditional economic sense, which assumes that
consumers behave rationally when they carefully
consider all alternatives and choose those that give them
the greatest utility. In a marketing context, the term
rationality implies that consumers elect goals based on
totally objective criteria. such as size, weight, price, or
miles per gallon. Emotional motives imply the selection
of goals according to personal or subjective criteria (e.g.,

the desire for individuality, pride, fear, affection, status).

The assumption underlying this distinction is that
subjective or emotional criteria do not maximize utility or
satisfaction. However. it is reasonable to assume that
consumers always attempt to select alternatives that in
their view serve to maximize satisfaction. Obviously the
assessment of satisfaction is a very personal process.
based on the individuals own need structure, as well as on
past behavioral and social (or learned) experiences. What
may appear irrational to an outside observer may be
perfectly rational in the context of the consumer’s own

psychological field.
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Motivation can be positive or negative in direction.
We may feel a driving force toward some object or
condition, or a driving force away from some object or
condition. For example, a person may be impelled toward
a restaurant to fulfill a hunger need and away from

motorcycle transportation to fulfill a safety need.

Some psychologists refer to positive drives as needs,
wants, or desires, and to negative drives as fears or
aversions. However, although positive and negative
motivational forces seem to differ dramatically in terms
of physical (and sometimes emotional) activity, they are
basically similar in that both serve to initiate and sustain
human behavior. For this reason, researchers often refer
to both kinds of drives or motives as needs, wants, and
desires. Some theorists distinguish wants from needs by
defining wants as product-specific needs. Thus, to use an
earlier example. a person may experience thirst (a need);
she may want Lipton's Iced Tea as a means of alleviating

her thirst.
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A number of researchers have explored the nature of
the goals that individuals set for themselves. In general,
they have concluded that individuals who successfully
achieve their goals usually set new and higher goals for
themselves; that is, they raise their levels of aspiration.
This is probably due to the fact that success makes them
more confident of their ability to reach higher goals.
Conversely, those who do not reach their goals
sometimes lower their levels of aspiration. Thus, goal
selection is often a function of success and failure. For
example. a college senior who is not accepted into
medical school may try instead to enter dental school;

failing that he may study to be a pharmacist.

The nature and persistence of an individual's behavior
are often influenced by expectations of success or failure
in reaching certain goals. Those expectations, in turn, are
often based on past experience. A person who takes good
snapshots with an inexpensive camera may be motivated
to buy a more sophisticated camera in the belief that it
will enable her to take even better photographs. In this
way, she eventually may upgrade her camera by several
hundred dollars. On the other hand, a person who has not

been able to take good photographs is just as likely to
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keep the same camera or even to lose all interest in

photography.

These effects of success and failure on goal selection
have strategy implications for marketers. Goals should be
reasonably attainable. Advertisements should not promise
more than the product will deliver. Even a good product
will not be repurchased if it fails to live up to
expectations. A consumer is likely to regard a
disappointing product with even less satisfaction than its
objective performance warrants. Advertisers who create
unrealistic expectations for their products are likely to
cause dissatisfaction among consumers. The frustrations
and disappointments that result from consumer dissatisfaction

have helped fuel the driving force behind consumerism.
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The study of personality has been approached by
theorists in a variety of ways. Some have emphasized the
dual influence of heredity and early childhood experiences
on personality development; others have stressed broader
social and environmental influences and the fact that
personalities develop continuously over time. Some
theorists prefer to view personality as a unified whole;
others focus on specific traits. The wide variation in
view-points makes it difficult to arrive at a single
definition. However, we propose that personality be
defined as those inner psychological characteristics that
both determine and reflect how a person responds to his

or her environment.

The emphasis in this definition is on inner
characteristics—those specific qualities, attributes, traits,
factors, and mannerisms that distinguish one individual
from other individuals, the deeply ingrained characteristics
that we call personality are likely to influence the
individual's product choices (and even certain brand
choices); they also affect the way the consumer responds
to a firm's promotional efforts. and when, where, and
how they consume particular products or services.

Therefore, the identification of specific personality
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characteristics associated with consumer behavior may be
highly useful in the development of a firm’s market

segmentation strategies.
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Consumers must constantly make decisions regarding
what products or services to buy and where to buy them.
Because the outcomes (or consequences) of such decisions
are often uncertain, the consumer perceives some degree
of "risk" in making a purchase decision. Perceived risk is
defined as the uncertainty that consumers face when they
cannot foresee the consequences of their purchase
decisions. This definition highlights two relevant
dimensions of perceived risk: uncertainty and

consequences.

The degree of risk that consumers perceive and their
own tolerance for risk taking are factors that influence
their purchase strategies. It should be stressed that
consumers are influenced by risk that they perceive,
whether or not such risk actually exists. Risk that is not
perceived—no matter how real or how dangerous—will
not influence consumer behavior. Furthermore, the
amount of money involved in the purchase is not directly
related to the amount of risk perceived. Selecting the
right mouthwash may present as great a risk to a

consumer as selecting a new television set.
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The sender, as the initiator of the communication can
be a formal or an informal source. A formal source is
likely to represent either a for-profit (commercial) or a
not-for-profit organization; an informal source can be a
parent or a friend who gives product information or
advice. Consumers often rely on informal communications
sources in making purchase decisions because, unlike
formal sources. the sender apparently has nothing to gain
from the receiver's subsequent actions. For that reason
informal word-of-mouth communication tends to be
highly persuasive. Research shows that consumers prefer
personal information sources when they buy services,

because they have greater confidence in such sources.

The receiver of formal communications is likely to be
a targeted prospect or a customer (e.g., a member of the
marketer’s target audience). There are also many
intermediary and even unintended audiences for
marketing communications. Examples of intermediary
audiences are wholesalers, distributors, and retailers, who
are sent trade advertising designed to persuade them to
order and stock merchandise and relevant professionals
(such as architects or physicians) who are sent

professional advertising in the hopes that they will
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specify or prescribe the marketer’s products. Unintended
audiences include everyone who is exposed to the
message, even though not specifically targeted by the
source. These unintended audiences often include publics
that are important to the marketer, such as shareholders,
creditors, suppliers, employees, bankers, and the local
community, in addition to the general public. It is
important to remember that no matter how large the
audience, it 1s composed of individual receivers. each of
whom interprets the message in his or her own special
way.

The medium, or communications channel, can be
interpersonal—an informal conversation (face-to-face, by
telephone, by mail, between two or more friends, or it can
be a formal conversation between a sales person and a

customer.
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Turkey Bombings claim two
WASHINGTON:

The United States on Tuesday condemned bombings
in Istanbul but said no Americans had been killed or
injured in the blasts. One of two groups claiming
responsibility for the attacks said two US intelligence

agents had been hit.

Two people were killed and 11 wounded in the blasts,
which have been claimed by a group linked to the Al
Qaeda militant network, the Abu Hafs Al Masri Brigades,
and a previously unknown Kurdish group, the Kurdistan
Freedom Falcons. The nearly simultaneous strikes hit the
Turkish city during peak holiday season, rocking two

tourist hotels and a gas complex.

The Abu Hafs group, which claimed responsibility
for the March 11 train attacks in Madrid that killed 191
people and the bombings of British and Jewish interests
in Istanbul nine months ago. warned of similar strikes in

Europe.

In a second statement posted on the website, the
group also said it had "succeeded in targeting two

elements of the US intelligence in a direct strike."



(PETUOM O P SO I A Vot

But the pro-Kurdish MHA news agency in Germany
then reported receiving a telephone call claiming the
bombings in the name of the Kurdistan Freedom Falcons
in retaliation for "recent operations in Kurdistan and the

execution of Kurdish guerrillas."
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Security Team to go to Gaza

By Gamal Shahen and Ola Galal
Middle. East Times.

CAIRO - An Egyptian security team will go to the
Gaza Strip in late October to help prepare for the pullout
of Israeli forces from Gaza, a top-level source at the
Egyptian foreign affairs ministry told the Middle East

Times.

The agreement was made between Egyptian intelligence
chief Omar Suleiman and head of Israel's defense
minister's political security branch, Amos Gilad, in

Jerusalem last week, the source said.

The security advisors will train Palestinian police
officers in civil police tasks to help reinstate law and

order in the Gaza Strip.

The agreement was conditional on Israel halting all
military activities in Gaza with the arrival of the Egyptian
advisors, the source said. Egypt has also demanded that
Israeli forces halt arrests of Palestinians and not interfere
with the work of the Palestinian police force. Israel will
also be expected to eventually remove all settlers and

occupation soldiers from Gaza.



VoV (VLI Py S FPRW
LY e I
32 Jladb Sl G

ol G ol i pall Lo, B o il 55055 (5 gpad rs Shas o
o s laald 2l pST gt T 5552 g Uas ) Sl s
e ¥ ) ey G Lo

e s olk as O 4] Josdll @3 sl P T Saall Gl
¢ Bl $15 5 (el oY1 e sy " sl s Al L
RPILYFooo ] YR | g s

- bl sl e b il NI Blo i e | s i
556 s b ol pladl Salanad e Saeluald L3l

LW Lis o i ol el 5 0] bl e ] el ST
Sldos g ol sl 55 0y G paall s L] 52 8 s oo Sl
ool WS b il ib )l Ols s B Jeas Y oniauild lize!
sy b sl | a5l = AU 35S — o] o ol g5l
35 o S



(PETUM I P SO [ F PN S VoA

L5 des
3}65‘5&[*”)“%‘3)-16}4"@”' TPt
b e laced) ool STl i glhd J| a0 el b Al
Slake jos aedl oy o3 3 Bl o) 300 i all Lo W1 5,155 S gl
ks Y] gl | Y1 5l ey D ol iy k| Ll s
Tl b2l sle e bl a1 Bl oy Ol oY1 s oL
S5t g lad B oWl aladl Salaal (G Saeluald
o poo o Seacall Lkl S sl s o] s b il 5
5 el 5 Yy Onetandil) Lglline ! e 6 55 05 Ol Ll
FESE RO R *50 PR U JOW - [P JETPSCI 0N | Vg1 P .



Vod (Ll s Lo 201 {500

3)
Stolen explosives cause terror fears

Cairo:

The daily Al Ahali newspaper has reported that a ton
of explosives stolen from the warehouses of a foreign oil

company might be used in terrorist attacks.

The newspaper, mouthpiece of the opposition leftist
Tajamoa Party, on August 4 quoted a security source as
saying 1,062 pieces of explosives, which could be
detonated by remote control, disappeared from the stores
of the petroleum company in the coastal city of Marsa
Matrouh, northeast of Cairo.

But police sources say they think the thieves might
sell the explosives to fishermen who illegally use them to

kill fish on a large scale.

(AFP)
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NCHR welcomes Hamza’s release on bail
THE National Council for Human Rights (NCHR)
welcomed Professor Mamdouh Hamza's release on bail

yesterday.

The Egyptian architect, 57, was arrested in London on
July 12 shortly after arriving in Britain - a day before he
was due to attend one of Queen Elizabeth's summer

garden parties.

He was charged with conspiring to murder four

people.
NCHR Vice-chairman Dr. Ahmed Kamal Abul Magd

said the decision to release Hamza will give him the

opportunity to meet with his defense legal team.

"Although this was good news, we in Egypt remain
surprised at the mystery surrounding the charge against
Dr. Hamza", Abul Magd told the Middle East News
Agency (MENA).

Abul Magd expressed his hope that bailing Hamza

would be influential in the case.

"Professor Hamza was released on bail today but must
appear at the Old Bailey Court on September 1," a
Metropolitan Police spokeswoman told reporters on

Friday night.
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Hamza's company, Hamza Associates, has undertaken
high-profile public projects, such as the construction of

the new Alexandria Library.
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'US not thinking of invading Sudan'

Sudanese Foreign Minister Mustafa Othman Ismail
yesterday renewed his country's resolve to abide by the

UN Security Council decision on Darfur.

He said Sudan would improve the conditions in the
troubled district with Arab and international help; extend
the secure refugees' area, and resume the peace talks with

the western rebels in Nigeria later this month.

"Egypt is the only country so far that officially
informed Sudan of dispatching peace observers to the
Darfur province," Ismail said in an interview with the
Saudi daily Okaz, pointing out that Sudan welcomes Arab

observers to Darfur and rejects any foreign peacekeepers.

Ismail, who seemed optimistic for a peaceful solution
to the crisis, ruled out a US invasion of his country.
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Egypt lauds MFQO's peacekeeping role
FOREIGN Minister Ahmed Abul Gheit met yesterday
with the Director General of the Multinational Force and
Observers (MFO) in Sinai Peninsula, Ambassador James

A. Larocco, who assumed office on 2nd July, 2004.

According to a diplomatic source at the Foreign
Ministry, Abul Gheit expressed Egypt's appreciation for
the important role played by the MFO in keeping peace

and stability in the region.

Emerging from the meeting, Mr. Larocco said the
discussion focused on strengthening relationship between
the government of Egypt and MFO.
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FM, Regional WHO Chairman

discuss medical co-operation

FOREIGN Minister Ahmed Abul Gheit met yesterday
with Mr Hussein el-Gazaeri, Chairman of the Regional
Office of the World Health Organization (WHO) for the
Middle East and North Africa.

El-Gazaeri said following the meeting that he and the
Foreign Minister discussed co-operation between the

Egyptian government and WHO.

“We need to consult with the Foreign Minister of
Egypt from time to time to facilitate access to medicines
and medical equipment that we need”, said the WHO
official.

Asked about the role WHO is playing in alleviating
the sufferings of the people of Darfur, el-Gazaeri said that
the WHO has established three offices there to provide

medical services for the Darfuris.
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Bush 'better for Israelis' than Kerry

JERUSALEM

Israeli Jews overwhelmingly want President George
W. Bush to beat his Democrat challenger John Kerry in
the US presidential elections on November 2, according

to an opinion poll published in Jerusalem on Wednesday.

A total of 49 percent ol people questioned said they
preferred Bush, with just 18 percent wanting Kerry to

WII.

Seven percent believed that the two candidates were
equally good for Israel, while 2 percent said they were
equally bad for the Jewish state. The rest offered no

opinion.

Tel Aviv university carried out the poll, questioning a

representative range of 577 adult Israelis.
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Egypt, China discuss promoting ties
FOREIGN Minister Ahmed Abul Gheit held talks

yesterday with the deputy Chinese foreign minister, who

is currently on an official visit to Egypt.

Following the talks, the top Chinese diplomat told
reporters that his country appreciates President Hosni
Mubarak's role in supporting peace efforts in the Middle
East.

He added that discussions tackled means to strengthen
cooperation ties between Cairo and Beijng. “The meeting
today (yesterday) is part of preparations for holding the
first ministerial meeting of the Sino-Arab Forum", he

said.
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Golan action not words, Syria says

Syria said it will not treat an Israeli offers to pull out
of the Golan Heights seriously unless backed by moves

on the ground or an open commitment to withdraw.

An adviser to the Syrian information minister, Ahmad
Haj Ali told reporters: "We don't give such statements
any weight unless they are associated with a serious

move [toward peace] and with international guarantees".

Israel Defence Forces Chief of Staff Moshe Ya'alon
had indicated there is no military reason why Israel could
not withdraw to the border Israel shared with Syria before
the 1967 Six-Day War.

"Whoever is willing to make peace should return the
land to its owners and withdraw immediately or declare

that openly and clearly", he added.
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Sistani's heart surgery a success
Ayatollah Ali al-Sistani, Iraq's most influential Shi'ite
cleric who has been a voice for moderation, has

successfully undergone heart surgery in London, an aide

said yesterday.

"The Ayatollah had an operation to unblock a
coronary artery on Friday. His condition is stable," a

representative from Sistani's office told reporters.
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New Iraqi state wants 'strong ties' with Arabs
Iraqi vice-President Ibrahim al-Ga'afari yesterday said

that the new Iraqi state is looking forward to building

strong and deep relations with Arab countries.

In statements to the Jordanian daily newspaper
Al-Dostour published yesterday, al-Ga'afari said Iraqi
officials will be visiting several Arab and non-Arab
countries. Ga'afari said the possibility of forging ties with

Israel in the future was not raised.

idyl ke
Gl g "ayss Lol (Bl Bt ] s
Lol Wl ol ol Gl oy SU pind ] ol ] el o
A s e By 258 e L) ad Sgad|
o rad) SLal ol 1 sl S ) W Ol i

S STy Ao ks i I3 OL e s Sl sl
oy o ol ol ] o deitns 1Me L) Jlazol o]



(VLW P S FPRW \VA
il dor 5
o3 s it Sl ] o bk | ) 1 ind|
2] of 28,31 sl Rl Gl sy U g nd | el ] e
oyl gt Sl ]y A1l A ,SE T O B e
Mty dn 3 O ¢ Ly J) and S| GlLadl W of (g paad ) ST,

P i e Jod Sl L 5 500k G 5Bl adl 555y o ! J 5] e
FURCIERR]



VY4 (5 boalal s Lo 21 550

(13)
FAO team in Fayoum
A delegation from the UN Food and Agricultural
Organisation (FAO) yesterday made a follow-up tour of

Fayoum, where the agency is implementing a two-year

project.

The delegation visited the site of FAO-supported

project to train local farmers and provide them with loans.

The project has been allocated a budget of $320,000,
Governor of Fayoum, accompanied the FAO team during

the tour.
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(14)
TEHRAN
Iraq seeks to mend relations with Iran

Iraq is stepping up efforts to improve relations with
neighbouring Iran, which has been highly critical of the
military action against Shi'ite militiat in Iraq.

Iraq's interim Deputy Prime Minister, Barham Saleh,

1s going to Tehran.

Baghdad and Tehran have recently been involved in a
war of words over a number of sensitive issues.
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(15)
RAMALLAH
Abu Mazen says ready for PLO comeback

Former Palestinian Prime Minister Mahmoud Abbas,
also known as Abu Mazen, says there are no conditions
on his attending meetings of the Palestinian Liberation

Organisation (PLO) Executive Committee.

"As a Palestinian citizen first, and an official, I just
want to see the Cabinet empowered to assume its
responsibilities and duties," Abu Masen told local media.

No timetable for his return has been set, he said.
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(16)
Kuwait
Envoy: Egyptian hostage free 'soon’

An Egyptian Embassy diplomat in Kuwait announced
the release is expected soon of one Egyptian, and six
others being held hostage in Iraq. The diplomat said the
Kuwaiti employer of seven victims had “given in” to their

demands.

The company had agreed to end activities in Iraq, the
diplomat said. Negotiations with the kidnappers are
continuing. The return of the hostages is expected soon,

including the Egyptian, Mohammad Ali Sanad, he said.
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(17)
Gaza pullout 'opens the door'

PRESIDENT Hosni Mubarak's Political Adviser, Dr.
Osama El-Baz yesterday reviewed the latest developments
in the Middle East with Japan's Middle East special Peace

Envoy Tatsu Arima, who is currently on an official visit.

Emerging from the meeting, El-Baz said the talks
chiefly tackled the deadlock in the Mideast peace process.
"The Japanese envoy expressed his countrys interest in

attaining tangible progress," El-Baz said.
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(18)
BEIRUT
Yemen: No Arab troops to Iraq

Yemen's Foreign Minister Abu Bakr al-Kerabi,
yesterday ruled out the sending of any Arab forces to Iraq
so long as it is "occupied".

In an interview with the Lebanese newspaper
Al-Safir, al-Kerabi called on all Iraq’s political powers to
unite and reconcile so as to help assist the political
process in the war-torn country.

Ll ez 5
Sl ) o Lpe Ol Yz
Cudo b = | L, 5 = ol SISy ol dedl ol dazd
5,0 Jlsb Gl J i e ol ] Jl,l ol dud) il ol
2N
Jol e cpelantly sUEW il ad) bl O, L) S il ded ] 450,
o e Al 8 bl L) e sas Ll
Sl darr
ol 3ad J] s o) ) 15l
S8 LT Jl! sslamial gl )G i3 ol Sl S sl el ST
pOE{EI S| ROV SOR -SSP DE VAR Y AR Y C50 ] 0% I [0 P { S | S - SO
el | LA 5 el L) sl | L 3L 555,00 ]
oA e 31 Ll



VA4 (5 boalal s Lo 21 550

(19)
Yemen jails 5 Qaeda supporters

A Yemeni court jailed five Al Qaeda supporters for
10 years yesterday for bombing the French supertanker
Limburg and sentenced to death another militant who
plotted with them to kill the US ambassador to Sanaa.

Another nine Yemenis received prison terms of three
to 10 years for the assassination conspiracy and for
plotting with the other six to attack the embassies of the

United States, Germany, France, Britain and Cuba.

The 15 were also found guilty of forming an armed
group that carried out attacks on Yemeni and Western
targets.
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MOSCOW
Explosives found in second Russian jet

Explosives have been found in the wreckage of the
second of two jets which crashed almost simultaneously

this week, Russia's FSB secularity service says.

"Additional examination of the fragments of the
Tu-134 aircraft which crashed on Tuesday... has revealed
traces of hexogen," an FSB spokesman said on Saturday

by telephone.

The FSB said on Friday that hexogen, more widely
known as RDX, had been found in the wreckage of the
other plane which crashed on Tuesday in southern Russia.
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(21)
Tehran warns Washington:
Any attack would be suicidal

TEHRAN - Any US attack on Iran would be
"suicidal", Iranian President Mohammad Khatami warned

yesterday.

“The Americans have to deal first with their problems
in Iraq before taking military action against Iran," the
reformist president told reporters at a news conference

yesterday.

"I believe the Americans are still rational enough not
to repeat their mistakes," he added, referring to the attack

on Iraq.

"Washington has hit a dead-end over Iran's nuclear
dossier, lacking enough proof to demand UN sanctions
and too logged down in Iraq for a military strike,"
Khatami said.

Washington is pushing the International Atomic
Energy Agency (IAEA) to report Iran to the sanction-imposing
UN Security Council, accusing Tehran of a clandestine

weapons programme.

"I assure you that the Americans have no evidence to

rove their claims", Khatami said.
9
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Iran says its nuclear programme is peaceful and is

intended to meet booming domestic demand for electricity.
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(22)
Palestinian prisoners’ hunger strike winning

RAMALLAH - Israeli prison authorities have
acceded to some of the Palestinian hunger strikers'

demands.

Palestinian Minister of Prisoners' Affairs, Hisham
Abd Al-Razak, said the prisoners in Askalan have put
there strike on 'temporary hold' until tomorrow or
Tuesday, after prison authorities acceded to some of the

prisoners' demands.

Elsewhere the hunger strike will continue, he said

until all the prisoners' demands are met.

In Gaza, Palestinian Minister for Foreign Affairs
Nabil Shaath called on Israel to negotiate with the

Palestinian prisoners and respond to their demands.

"Our requirement is the freedom of these prisoners.
Until their freedom is gained, Israel has to negotiate with
them and respond to their requirements as they are just

and supported by the whole world", Shaath told reporters.
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Egypt to attend OPEC meeting in Beirut

MINISTER of Petroleum Sameh Fahmi will be heading
the Egyptian delegation at the OPEC meetings in Beirut

tomorrow.

The meeting will be discussing means to stabilise the
world oil market to serve the interests of producers and

consumers alike.

The gathering will also review the report by the OPEC

Ministerial Committee on oil markets.

Egypt will be attending the Beirut meeting as an observer,
Fahmi said, adding that it will give Egypt an opportunity to
coordinate among OPEC members and non-members for the

sake of oil market stability.
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Calls for stronger links within COMESA

KAMPALA - “"Egypt yesterday called for boosting trade
links among COMESA member states’, the Minister of

Foreign Trade said.

In statements to the press, Foreign Trade Minister
Youssef Boutros Ghali urged members of Common Market
for East and South Africa to adopt a united stance during the

coming WTO talks.

Ghali, who 1is attending a COMESA ministerial meeting,
said the organization welcomed Egypt’s proposal for a fund to
compensate any member state for the loss of customs revenue

as a consequence of the application of economic liberalisation

policies.
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Talks with UN team on Palestine

CHAIRMAN of the People’s Assembly (PA) Foreign
Relations Committee, Mustafa el-Fekki yesterday met with a
UN delegation to discuss the situation in the occupied

Palestinian territories.

Discussions dealt with Israeli atrocities against Palestinian

civilians and means to put the peace process back on track.
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WB, Gov’t to discuss strategic cooperation

The Government and World Bank (WB) will today
address future strategic cooperation and economic

performance.

Discussions will focus on the application of the second

phase of the economic reform plan.

Talks will also examine the challenges of integration with

the global economy.

Prime Minister Atef Ebeid will today be meeting with
Christian Portman, WB Vice-President for the Middle East
and North Africa for talks on enlarging WB contribution to

development projects.

“The WB is currently financing 18 development schemes

is $ 1 billion a year”, an official source said yesterday.

Ebeid will brief the WB official and his delegation on his
government’s plans to solve the problem of population

growth and to encourage the private sector.
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ECFA: No reform without
settlement of ME conflict

REFORM in Arab countries depends much on a just
settlement to the Middle East conflict.

This statement by chairman of the Egyptian Council for
Foreign Affairs (ECFA), Abdel Raouf al-Ridi came in a
message to the G8 summit which opened in Georgia

yesterday.

“We are well on the way of reform without foreign help,
but the general feeling of oppression and insecurity in the
Middle East region renders our mission difficult”, Al-Ridi
said, calling on G8 leaders our mission difficult”, Al-Ridi
said, calling on G8 leaders to free the world of weapons of

mass destruction, which are abundant in countries like Israel”.
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Arafat accepts Egypt’s cease-fire initiative

PALESTINIAN President Yasser Arafat has accepted
Egypt’s cease-fire initiative, Palestinian Minister of Foreign
Affairs Nabil Shaath said in an interview published yesterday.
“What we have to worry about is the Israeli position, which as
yet is still unknown”, Shaath said, adding that a formal
Palestinian acceptance will be drafted and released later this

month.

“The Israelis have little regard for Egypt’s requests to lift
the state of siege on President Arafat, to withdraw forces to
the borders of 28 September 2000, to resume the
implementation of the road map, or to arrange a cease fire to
coincide with Israeli withdrawal from Gaza and the northern

part of the West Bank™, Shaath said.

Egypt would be hosting a Palestinian national conference
to affirm consensus on the Egyptian proposal and on plans to

rebuild the Palestinian security services, he added.
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1,000 Sadr fighters killed in Najaf, Kufa

Nearly one thousand fighters loyal to Muqtada al-Sadr
had been killed in clashes in Najaf and Kufa since the Shi’ite
cleric launched his uprising two months ago, Najaf Police
Chief, Ghaleb Al-Jazairi said in an interview on Al-Arabia

satellite channel yesterday.

Some civilians and policemen were also killed, but most

of casualties were from Sadr’s fighters, Al-Jazairi said.
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UNRWA needs $ 15 min for Rafah assistance

The United Nations Relief and Works Agency (UNRWA)
has launched an emergency appeal for over 15 million US
dollars to provide emergency assistance to Palestinians in the
southern Gaza Strip city of Rafah, a statement from the

organization said.

“UNRWA needs the funds to provide emergency cash,
food and housing assistance to the hundreds of families who
have lost their homes, had a bread-winner killed or wounded
or who are in need of on going medical care following weeks
of the most intense destruction in Gaza since the start of the
(Palestinian) Intifada (uprising)”, the agency said in a

statement yesterday.
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Baradei: No military Link in Iran Atom Plans

Bratislava - The head of the UN nuclear watchdog said
yesterday his inspectors had found no clear proof of a military
dimension to Irans atomic programme, which the United

States says is a front for developing a nuclear bomb.

“The jury is out on whether the programme has been
dedicated exclusively for peaceful purposes or if it has some
military dimension”, International Atomic Energy Agency
(IAEA) chief Mohamed el-Baradei told a meeting of NATO

parliamentarians.

“We haven’t seen concrete proof of a military programme

so it’s premature to make a judgement on that”, he added.

Speaking generally about the problem of proliferation of
weapons-related technology, El-Baradei said states must do
more to prevent the spread of atomic bomb know-how and

technology.

“We have a problem on our hands. We have a system of
global security that is no longer functioning as it should”, he
said. The TAEA was expected to release a progress report on

recent inspections in Iran last night.
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TAEA hopes to finish

Iran’s nuclear problem

The United Nation’s nuclear watchdog agency hopes it
can wind up its problem into Iran’s nuclear programme within
the next few months, its chief Mohamed el-Baradei said

yesterday.

El-Baradei said he also hoped a second dossier Tehran
has provided after his first report was found to be incomplete
has a full picture of the nuclear programme that the US
believes aims to build nuclear weapons. Tehran says its
nuclear programme is peaceful and El-Baradei said “the jury

is still out” on that question.
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‘Arab reform must come from within’

Arab reform efforts will fail if they are imposed from
outside and fail to address the Middle East conflict, Jordan’s

King Abdullah I warned in an AFP interview yesterday.

The king was speaking before joining a summit of the
Group of Eight most industrialised nations in Sea Island,
Georgia today at which Washington wants to push its own
Greater Middle East Initiative for reform in Arab and Muslim

countries.

“Any reform process should emerge from within --
ownership of the process of reform is vital for its success --
and initiatives seen as imposed from the out-side only hurt the

efforts of genuine reformers in our region”, King Abdullah

said.
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ANKARA
Turkish FM due here on Monday

Turkish Foreign Minister Abdullah Gul will be visiting
Egypt next Monday for talks with his counterpart Ahmed
Mabher and other senior Egyptian officials.

They will discuss the latest regional developments
following the installation of the new interim Iraqi governnent,
in addition to the efforts to end the standoff in the Middle
East peace process, a spokesman for the Turkish Foreign

Ministry said.

Gul will inform Maher about his country’s stance on the
referendum of the Turkish Cypriots, who have agreed to the
reunification of the divided island of Cyprus according to a
proposal UN Secretary-General Kofi Annan has submitted,
the spokesman added in statements to the Middle East News
Agency (MENA).
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Arab countries urged to cooperate in combating

terror

Egypt’s Ambassador to Saudi Arabia, Mohmed Rafiq
Khalil has called on Arab countries to cooperate in combating

terrorism.

Ambassador Khalil highlighted the vital role of the media

in the fight against international terror.

In his address during a ceremony at the Egyptian
Embassy in Riyadh marking the 26th Media Day,
Ambassador Khalil referred to the achievements of the

Egyptian media in promoting national and Arab issues.

The envoy warned against extremist ideas targeted at

Arab youth.

Media Advisor Shuaib Abdul Fattah addressed the
ceremony saying that the media cooperation between Egypt
and Saudi Arabia as well as with all the other Arab countries

is aimed at supporting social intergrity and inter-cultural

dialogue.
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Cairo to host Arab
Fund meetings

The Arab Fund for Development in Africa (AFDA) is to
hold its annual meeting in Cairo on Wednesday under the

chairmanship of the board chairman Ahmed al-Abdallah
al-Okeil.

The three-day meeting is to review a report by AFDA
Director-General Medhat Sami on the fund’s activities, the

achievements during the period March-June this year.

The meeting will also focus on the Fund’s financial

reports for the first quarter of 2004.
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French FM here for talks

French Foreign Minister Michel Parne will be in Cairo
later this month for talks with his Egyptian counterpart
Ahmed Maher on the latest developments in the Middle East,

particularly in Iraq and Palestine.

France believes that this visit is great significance in the
present circumstances, a French diplomatic source told the
Middle East News Agency (MENA). The talks will review
means to maintain coordination between the two countries in

issues relating to Iraq and the occupied Palestine territories.
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COPENHAGEN
Israel protests over mock barriers

Israel’s ambassador to Denmark has protested against a
Danish Aid agency erecting a replica of the controversial
barrier Israel is building in the West Bank, reports said

yesterday.

The eight-metre high barrier was erected at the site of the

Roskilde Festival opening.

Organizers of the festival commit some of the profits to
humanitarian projects, and selected the Palestine conflict for

the second year in a row.
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MADRID
‘More attacks in Madrid were planned’

Documents seized by Spanish police show that the
organization responsible for the March 11 attacks in Madrid

was planning further attacks in the Spanish yesterday.

A British school, an hotel and a Jewish recreational centre

were among the targets, the BBC said.
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WASHINGTON
White House dismisses polls on Iraq terror fears

The White House has dismissed opinion polls showing
that many Americans feel the war in Iraq has increased the

danger of terrorism instead of reducing it.

Several surveys this month have shown growing public
concern about the US-led occupation of Iraq and its potential
for fuelling Muslim anger against the US. Asked about
polling data, White House spokesman Scott McClellan told
reporters that Americans understood administration policy

was “making the world a safer and better place”.
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ANKABA
‘Greater Israel Initiative’

The leader of the Turkish Happiness Party yesterday
warned the Turkish Government that the US Greater Middle

East Initiative was realy a Greater Israel Initiative.

In comments to the Turkish press, he regretted that the

Government couldn’t understand this simple fact.

“Spreading democracy, freedom and human rights in the
Middle East was not the real objective of this

American-British-Israel initiative”, he added.
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ANKARA
‘CIA search affront to Turkish pride’

The Turkish opposition Republican People’s Party
yesterday protested against the Turkish Government for
having allowed the CIA to search government officials during
US President George W. Bush’s visit to Galatasaray

University.

The Turkish Communist Labour Party also called for the
immediate resignation of the government over this affront to

Turkish national pride.
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Mubarak back home soon

President Hosni Mubarak, who had a slipped disc
operation in Germany on June 26, will return to Cairo in the

middle of next week, Egypt’s health minister said yesterday.

Mohamed Awad Tag Eddin told reporters in Cairo that
President Mubarak was moving around his Munich hospital

and is in excellent health.

“The President is doing well”, the German doctor treating

the President said.

“He has started taking walks in the clinic’s park and will
probably only remain at the hospital for another few days”, he

said in a statement.

The Al-Azhar University Council yesterday sent a cable
to the President on the success of the last week’s slipped disc

surgery in Munich, Germany.

LS o~ o
operation s
remain e [ S

surgery il e



% DOW IV Py SO [P A YY.

BERILIN
Koehler sworn in as German president

Former IMF head Horst Koehler was sworn in as
Germany’s ninth post-war president yesterday, urging
Germans to accept painful economic reforms or see their

proud “Made in Germany” symbol crumble.

In his first presidential speech, Koehler, 61, said Europ’s
largest economy was being overtaken by its competitors and

needed to overhaul its welfare system and job market.

He cited the German-designed Euro 2004 soccer ball --
with a special seamless surface -- as an example of innovation

that the country needed to nurture.
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SYDNEY
Mice may help protect
humans in bio attacks

Australian scientists have identified the immune response
that determines why some mice are infected with mousepox
and others are not, a discovery that could lead to better

protection for humans in a bio-terror attack.

Mice that are resistant to mousepox, a close relative of the
smallpox virus, produce three regulatory proteins called

cytokines that are absent in mice that become infected.

The findings raise the possibility of identifying humans
vulnerable to smallpox and targeting vaccination and
treatment in the event of an outbreak, said Australian National
University immunologist Gunasegaran Karuppiah, who

headed the discovery team.
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